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Let’s take a closer look on

LinkedIn
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LinkedIn is like a business party
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Actuary: 74K+
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Profile
Your profile is your foundation.
Before anyone connects with
you, they judge who you are.
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Your personal profile

Why, actually?
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“You can not
not communicate.”

- Paul Watzlawick

So why not do it really well?!
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Your LinkedIn profile 
also has an impact 
outside of LinkedIn
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Your profile has 3 jobs
What does this 

person do?

Is this person 
relevant to me?

Is this person 
trustworthy?
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Make the first impressions count: 

The right profile picture 
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Your profile picture should ...

✓ Be authentic and up to date

✓ Face large and clearly visible (no shadows)

✓ Eyes in the camera or on the profile 

✓ fit the industry

✓ Neutral background

✘ Vacation photos

✘ Children and family

✘ Restless, striking backgrounds

20
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Please do NOT use a picture…

21

✘with shadow in your face 

(especially your eyes)

✘which is not focused on your face 

and shows too much background

✘when it does not fit the image you 

want to represent
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Not perfect, but it’s a start
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1 prompt and 
10” later
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What do you want to stand for?

Your “About” section
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What is the personal added value for the customer?

What does the company do?

the first 2-3 lines are critical!

Components of “about"

24

Optional

Your own story: Why are you doing what you are doing right now? 

Why are you on LinkedIn?

Call-to-action: How can potential partners and customers reach you? 
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I love making complex relationships tangible and continuously improving processes. 

From an early age, I was fascinated by how numbers can reveal relationships and how structure and logic can 
be used to make complex systems understandable. This enthusiasm led me to actuarial science and later to 
actuarial consulting.

Today, I am a DAV actuary and have been working in the insurance industry for more than 5 years, 2 1/2 of 
which as a senior consultant in actuarial consulting at Cominia.

My areas of focus:

Project work, project management, and process improvement

Combining expertise, IT, and organization

Optimization and automation of (actuarial) processes

Analysis and management of life insurance portfolios

It is important to me that work is organized efficiently and sustainably. At the same time, it should be enjoyable 
and fulfilling. Sport and exercise are therefore an integral part of my everyday life. I find that (beach) 
volleyball in particular provides me with balance and energy.

I want to make women in actuarial science more visible and enjoy networking and exchanging ideas –
whether on actuarial issues, process optimization, project management, or modern work culture.
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pitch.schaffensgeist.com
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Tool: snappr.co/photo-analyzer
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Maybe the most underrated feature

Your profile slogan
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Why the slogan is so important
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Suggestions Comments Search results
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Great Examples
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Senior Consultant at Cominia Aktuarielle Services GmbH | Actuary (DAV) 

| Project Manager (CAPM®) | Brand Ambassador | Process 

Optimization, Modern Work Culture & Female Empowerment 

Senior Consultant at Cominia Aktuarielle Services GmbH | Actuary DAV | Life & 

Health Insurance | Mathematician from the Ruhr region | Female Empowerment 

in STEM | Hybrid Athlete 
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Recommendation
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Position @  Employer   | Target group   | Added value | Own topic

your job, as you would introduce 
yourself

who do you want to 
meet at the 

business party?

Which problem are 
you solving for your 

target group?

What else do you 
like to talk about?
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Recommendation
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your job, as you would introduce 
yourself

who do you want to 
meet at the 

business party?

Which problem are 
you solving for your 

target group?

What else do you 
like to talk about?

Position @  Employer   | Target group   | Added value | Own topic
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your job, as you would introduce 
yourself

who do you want to 
meet at the 

business party?

Which problem are 
you solving for your 

target group?

What else do you 
like to talk about?

Position @  Employer   | Target group   | Added value | Own topic
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Recommendation
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Pricing Actuary at Swiss Re Making Risk Measurable for Better 
Decisions

Co-organizer After 
Work Social Club

Position @  Employer   | Target group   | Added value | Own topic



© SCHAFFENSGEIST

Recommendation
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Position @  Employer   | Target group   | Added value | Own 
topic

Chief Actuary at AXA
Turning Uncertainty into Financial 

Clarity for Insurers
AI Enthusiast
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What would you like to 

feature?
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Featured: important posts
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important posts

links to upcoming events

links to studies, use cases

links to job openings & services

➜ your most important “stuff”

Uses for “featured” section

39
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How to add “featured”

3
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Profile
Your profile is your foundation.
Before anyone connects with
you, they judge who you are.
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Profile
Your profile is your foundation.
Before anyone connects with
you, they judge who you are.

Posts
Every piece of content you share 
is a signal: that you're active, that 
you have perspective, that you're 

worth following.
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You are on stage

What would you say?
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1,5K
of actuaries posted in the 

last 30 days
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Post ideas: Successful formats

Career Reality 

● “What nobody tells you in your first year 
as an actuary.”

● “The 3 skills that matter more than 
stochastic modeling.”

● “Why technical excellence is not enough.”

● “How to survive your first pricing cycle.”

● “From Excel to influence: what changes 
after year one.”

creates identification and trust.

Model vs. Business Reality

● “Your model is correct. The decision can still 
be wrong.”

● “Why assumptions matter more than 
formulas.”

● “What I learned when management challenged 
our results.”

● “When data is not the problem.”

● “Why simplicity often beats sophistication.”

Encourages critical thinking beyond formulas and 
highlights how actuarial work influences real 
decisions, trade-offs, and outcomes.
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what this post is about?
Who is it for?
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your example / story
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what did you learn?
What did you change?
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Profile
Your profile is your foundation.
Before anyone connects with
you, they judge who you are.

Posts
Every piece of content you share 
is a signal: that you're active, that 
you have perspective, that you're 

worth following.
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Profile
Your profile is your foundation.
Before anyone connects with
you, they judge who you are.

Posts

Every piece of content you share 
is a signal: that you're active, that 
you have perspective, that you're 

worth following.

Comments
Comments are your highest-
leverage move. They put you in 
conversations you didn't start - in 
front of audiences you don't have 
yet. 
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Think audience, not author:

You're not just talking to the person who posted. 

You're talking to everyone who reads it. 

Including people who don't follow you yet.
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1. Choose the right people!

Follow target clients, potential 
candidates, industry voices, and 
colleagues. Their posts are your stage.
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1. Choose the right people!

Follow target clients, potential 
candidates, industry voices, and 
colleagues. Their posts are your stage.

2. Add something!

Never just agree. Add a perspective, a 

question, a short experience, or a 

counter-argument. Make the author –

and their Audience – stop and think.
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Add Value

“One thing that helped us in a similar 

situation: we simplified the assumption 

set before improving the model structure. 

The clarity alone improved internal 

alignment.”

Show Real Emotion

“I appreciate the honesty here. These 

are exactly the discussions most 

teams avoid publicly.”

Bring in Other Voices

“@[Name] — you recently wrote about 

climate risk assumptions. Would be 

interesting to hear your opinion on 

that matter.”

Ask a Thoughtful Question

“Curious — how do you communicate this 
level of uncertainty to non-technical 
stakeholders?”
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Profile
Your profile is your foundation. Before
anyone reads what you write, they
judge who you are. A strong profile
turns visibility into credibility.

Posts
Posts build your presence over time. 
Every piece of content you share is a 

signal – that you're active, that you 
have perspective, that you're worth 

following.

Comments
Comments are your highest- leverage
move. They put you in conversations
you didn't start - in front of audiences
you don't have yet.
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THANK YOU!
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